U.S. Department of Justice 

Washington, DC 20530 



OMB NO. 11 24-0002; Expires February 28, 20 1 4 

Supplemental Statement 

Pursuant to the Foreign Agents Registration Act of 
1938, as amended 



For Six Month Period Ending 07/31/11 



1 . (a) Name of Registrant 

JAMAICA TOURIST BOARD 

(c) Business Address(es) of Registrant 
5201 BLUE LAGOON DR. 
SUITE 670 
MIAMI, FL 331 26 



(Insert date) 

I - REGISTRANT 

(b) Registration No. 
2360 



2. Has there been a change in the information previously furnished in connection with the following? 
(a) If an individual: 



(1) Residence address(es) 


Yes 


□ 


No 


□ 


(2) Citizenship 


Yes 


□ 


No 


□ 


(3) Occupation 


Yes 


□ 


No 


□ 


If an organization: 










(1) Name 


Yes 


□ 


No 


a 


(2) Ownership or control 


Yes 


□ 


No 




(3) Branch offices ' 


Yes 


□ 


No 


H 



(c) Explain fully all changes, if any, indicated in Items (a) and (b) above. ^ 



o 

cn 
cn 



o 



CD' O 



CO 



IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4, AND 5(a). 

3. If you have previously filed Exhibit C, state whether any changes therein have occurred during this 6 month reporting period. 
Yes □ No □ 

If yes, have you filed an amendment to the Exhibit C? Yes □ No □ 

If no, please attach the required amendment. 



1 The Exhibit C, for which no printed form is provided, consists of a tine copy of the charter, articles of incorporation, association, and by laws of a registrant that is an 

organization. (A waiver of the requirement to file an Exhibit C may be obtained for good cause upon written application to the Assistant Attorney General, National Security 
Division, U.S. Department of Justice, Washington, DC 20530.) 

Formerly CRM-1 54 FORM NSD-2 

Revised 03/1 1 
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i __„ 

4. (a)' Have any persons ceased acting as partners, officers, directors or similar officials of the registrant during this 6 month reporting period? 

Yes □ No H 

If yes, furnish the following information: 

Name Position Date Connection Ended 



(b) Have any persons become partners, officers, directors or similar officials during this 6 month reporting period? 
Yes □ No H 

If yes, furnish the following information: 

Name Residence Address Citizenship Position Date Assumed 



5. (a) Has any person named in Item 4(b) rendered services directly in furtherance of the interests of any foreign principal? 
Yes □ No S 

If yes, identify each such person and describe the service rendered. 



(b) During this six month reporting period, has the registrant hired as employees or in any other capacity, any persons who rendered 
or will render services to the registrant directly in furtherance of the interests of any foreign principal(s) in other than a clerical or 
secretarial, or in a related or similar capacity? Yes Q No 13 

Name Residence Address Citizenship Position Date Assumed 



(c) Have any employees or individuals, who have filed a short form registration statement, terminated their employment or 
connection with the registrant during this 6 month reporting period? Yes D No El 

If yes, furnish the following information: 

Name Position or Connection Date Terminated 



(d) Have any employees or individuals, who have filed a short form registration statement, terminated their connection with any foreign 
principal during this 6 month reporting period? Yes □ No 

If yes, furnish the following information: 

Name Position or Connection Foreign Principal Date Terminated 



6. Have short form registration statements been filed by all of the persons named in Items 5(a) and 5(b) of the supplemental statement? 
Yes □ No □ 

If no, list names of persons who have not filed the required statement. 
N/A 



II - FOREIGN PRINCIPAL 
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7. Has your connection with any foreign principal ended during this 6 month reporting period? Yes □ No 
If yes, furnish the following information: 

Foreign Principal Date of Termination 



8. Have you acquired any new foreign principal(s) 2 during this 6 month reporting period? Yes □ No ED 

If yes, furnish th following information: 

Name and Address of Foreign Principal(s) Date Acquired 



9. In addition to those named in Items 7 and 8, if any, list foreign principal(s) 2 whom you continued to represent during the 6 month 
reporting period. 

N/A 



10. (a) Have you filed exhibits for the newly acquired foreign principal(s), if any, listed in Item 8? 
Exhibit A 3 Yes □ No □ 

Exhibit B 4 Yes □ No □ 

If no, please attach the required exhibit. 

(b) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you 
represented during this six month period? Yes □ No □ 

If yes, have you filed an amendment to these exhibits? Yes □ No □ 

If no, please attach the required amendment. 



2 The term "foreign principal" includes, in addition to those defined in section 1 (b) of the Act, an individual organization any of whose activities are directly or indirectly 
supervised, directed, controlled, financed, or subsidized in whole or in major part by a foreign government, foreign political party, foreign organization or foreign individual. 
(See Rule 100(a) (9)). A registrant who represents more than one foreign principal is required to list in the statements he files under the Act only those principals for whom he 
is not entitled to claim exemption under Section 3 of the Act. (See Rule 208.) 

3 The Exhibit A, which is filed on Form NSD-3 (Formerly CRM-157) sets forth the information required to be disclosed concerning each foreign principal. 

4 The Exhibit B, which is filed on Form NSD-4 (Formerly CRM- 155) sets fourth the information concerning the agreement or understanding between the registrant and the 
foreign principal. 
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III - ACTIVITIES 



1 1 . During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal 
named in Items 7, 8, or 9 of this statement? Yes No □ 

If yes, identify each foreign principal and describe in full detail your activities and services: 

Jamaica Tourist Board conducted sales calls on travel agents, tour operators and incentive houses. The Board also visited 
airlines and group planners to encourage and educate their employees on travel to Jamaica. Educating these groups will 
ensure a better understanding of the destination product, thereby assisting the agent or planner in closing a sale for a 
client's vacation or group incentive meeting in Jamaica. Destination training was also conducted in-house to reservation 
agents at various tour operator offices. 

The Board participated in trade and consumer shows during this 6-month period and travel agents were hosted at 
seminars and blitzes throughout the United States to update them on the product. Agents were also hosted on 
familiarization (Fam) trips to Jamaica to educate them on the hotels and attractions being marketed to visitors in the resort 
areas of Montego Bay, Ocho Rios, Negril, Port Antonio, Kingston and the South Coast. 

Jamaica brochures, DVD's and/or videos were distributed at all events listed on the CALENDAR OF ACTIVITIES attached. 



12. During this 6 month reporting period, have you on behalf of any foreign principal engaged in political activity 5 as defined below? 
Yes □ No H 

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things, 
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant 
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates, places of delivery, 
names of speakers and subject matter. 



13. In addition to the above described activities, if any, have you engaged in activity on your own behalf which benefits your 
foreign principal(s)? Yes □ No IE] 

If yes, describe fully. 



5 The term "political activity" means any activity that the person engaging in believes will, or that the person intends to, in any way influence any agency or official of the 

Government of the United States or any section of the pubtic within the United States with reference to formulating, adopting or changing the domestic or foreign policies of the 
United States or with reference to political or public interests, policies, or relations of a government of a foreign country or a foreign political party. 



IV - FINANCIAL INFORMATION 
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14. (a) RECEIPTS-MONIES 

During this 6 month reporting period, have you received from any foreign principal named in Items 7, 8, or 9 of this 
statement, or from any other source, for or in the interests of any such foreign principal, any contributions, income or 
money either as compensation or otherwise? Yes H No □ 

If no, explain why. 



If yes, set forth below in the required detail and separately for each foreign principal an account of such monies. 6 
Date From Whom Purpose Amount 

FEBRUARY 1 - PLEASE SEE ATTACHED GENERAL OPERATING EXPENSES 

JULY31,2011 



$818,141.00 
Total 

(b) RECEIPTS - FUNDRAISING CAMPAIGN 

During this 6 month reporting period, have you received, as part of a fundraising campaign 7 , any money on behalf of any 

foreign principal named in Items 7, 8, or 9 of this statement? Yes □ No B 

If yes, have you filed an Exhibit D to your registration? Yes □ No □ 

If yes, indicate the date the Exhibit D was filed. Date 

(c) RECEIPTS-THINGS OF VALUE 

During this 6 month reporting period, have you received any thing of value 9 other than money from any foreign principal 
named in Items 7, 8, or 9 of this statement, or from any other source, for or in the interests of any such foreign principal? 

Yes □ No H 

If yes, furnish the following information: 

Foreign Principal Date Received Thing of Value Purpose 



6, 7 A registrant is required to file an Exhibit D if he collects or receives contributions, loans, moneys, or other things of value for a foreign principal, as part of a fundraising 
campaign. (See Rule 201(e)). 

8 An Exhibit D, for which no printed form is provided, sets forth an account of money collected or received as a result of a fundraising campaign and transmitted for a foreign 
principal. 

9 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors, 
"kickbacks," and the like. 
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15(a) DISBURSEMENTS-MONIES 

During this 6 month reporting period, have you 

(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named in Items 7, 8, or 
9 of this statement? Yes 03 No □ 

(2) transmitted monies to any such foreign principal? Yes □ No □ 

If no, explain in full detail why there were no disbursements made on behalf of any foreign principal. 



If yes, set forth below in the required detail and separately for each foreign principal an account of such monies, including 
monies transmitted, if any, to each foreign principal. 

Date To Whom Puipose Amount 

FEBRUARY 1 - 
JULY 31, 2011 



$815,764.00 



Total 
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(b) DISBURSEMENTS-THINGS OF VALUE 

During this 6 month reporting period, have you disposed of anything of value 10 other than money in furtherance of or in 
connection with activities on behalf of any foreign principal named in Items 7, 8, or 9 of this statement? 

Yes □ No S 

If yes, furnish the following information: 

Date Recipient Foreign Principal Thing of Value Purpose 



(c) DISBURSEMENTS-POLITICAL CONTRIBUTIONS 

During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any 
other person, made any contributions of money or other things of value 1 1 in connection with an election to any political 
office, or in connection with any primary election, convention, or caucus held to select candidates for political office? 

Yes □ No H 

If yes, furnish the following information: 

Date Amount or Thing of Value Political Organization or Candidate Location of Event 



10, 1 1 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors, 
"kickbacks" and the like. 



V - INFORMATIONAL MATERIALS 
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16. (a) During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any informational materials? 12 

Yes H No □ 

If Yes, go to Item 17. 

(b) If you answered No to Item 16(a), do you disseminate any material in connection with your registration? 
Yes □ No □ 

If Yes, please forward the materials disseminated during the six month period to the Registration Unit for review. 

17. Identify each such foreign principal. 
JAMAICA TOURIST BOARD 



18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to 
finance your activities in preparing or disseminating informational materials? Yes □ No 13 

If yes, identify each such foreign principal, specify amount, and indicate for what period of time. 



19. During this 6 month reporting period, did your activities in preparing, disseminating or causing the dissemination of informational 
materials include the use of any of the following: 

□ Radio or TV broadcasts Magazine or newspaper □ Motion picture films □ Letters or telegrams 
H Advertising campaigns H Press releases H Pamphlets or other publications H Lectures or speeches 

□ Other (specify) 

Electronic Communications 

M Email 

H Website URL(s): www.visitjamaica.com 

□ Social media websites URL(s): 

□ Other (specify) 

20. During this 6 month reporting period, did you disseminate or cause to be disseminated informational materials among any of 
the following groups: 

□ Public officials □ Newspapers □ Libraries 

□ Legislators □ Editors □ Educational institutions 

□ Government agencies □ Civic groups or associations □ Nationality groups 
Other (specify) TRAVEL TRADE & CONSUMERS 

21 . What language was used in the informational materials: 

H English H Other (specify) SPANISH & FRENCH 

22. Did you file with the Registration Unit, U.S. Department of Justice a copy of each item of such informational materials 
disseminated or caused to be disseminated during this 6 month reporting period? Yes d No ^ 

23. Did you label each item of such informational materials with the statement required by Section 4(b) of the Act? 

Yes □ No S 

1 2 The term informational materials includes any oral, visual, graphic, written, or pictorial information or matter of any kind, including that published by means of advertising, 
books, periodicals, newspapers, lectures, broadcasts, motion pictures, or any means or instrumentality of interstate or foreign commerce or otherwise. Informational materials 
disseminated by an agent of a foreign principal as part of an activity in itself exempt from registration, or an activity which by itself would not require registration, need not be 
filed pursuant to Section 4(b) of the Act. 
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VI - EXECUTION 

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have) read 
the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the contents 
thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the 
undersigned make(s) no representation as to truth or accuracy of the information contained in the attached Short Form Registration 
Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge. 



(Date of signature) (Print or type name under each signature or provide electronic signature l3 ) 




13 This statement shall be signed by the individual agent, if the registrant is an individual, or by a majority of those partners, officers, directors or persons performing similar 
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf. 



ATTACHMENT 14 (a) 



RECEIPTS - MONIES: JTB Miami, FL 

(6-month period ending JULY 2011) 



DATE FROM WHOM PURPOSE AMOUNT (US$) 

Jamaica Tourist Board 

64 Knutsford Boulevard 
Kingston 5 
Jamaica, W.I. 



FEBRUARY 2011 General Operating Expenses 123,494 

MARCH 2011 " " 220,791 

APRIL 2011 " 68,421 

MAY 2011 " " " 134,694 

JUNE 2011 _ " " 140,435 

JULY 2011 " " " 130,306 

TOTAL $818,141 



ATTACHMENT 15 (a) 



DISBURSEMENTS - MONIES: JTB Miami. FL 

(6-month period ending JULY 2011) 

DATE PURPOSE 

FEBRUARY 201 1 General Operating Expenses 

MARCH 2011 " " 

APRIL 2011 

MAY 2011 

JUNE 

JULY 2011 



AMOUNT (US$) 



120,320 
188,438 
101,735 
129,376 
148,647 
127,248 
$815,764 



JAMAICA TOURIST BOARD - USA 

CALENDAR OF ACTIVITIES iTTl^TlX -=f=f" 1 1 
FEBRUARY 1 - JULY 31, 2011 



ACTIVITY 


LOCATION 


DATE 


REGION RATIONALE 


RESPONSIBILITY 


TARGET QTY TYPE 


Louise Bennett-Coverly Reading Festival 


Ft. Lauderdale, FL 


2/1/20110:00 


Participation in a special program honoring the late Dr. The Hon. Louise Bennett-Coverly under the 
distinguished patronage of the Consul General of Jamaica, Mrs. Sandra Grant-Griffith. Event will be 
.South held at the Broward County Regional Library. 


Wright 


300 Consumers 


Wedding in a Week - Live TV Interview 


Baltimore, MD 


2/2/2011 0:00 


Victoria Rogers, BDM for the Mid-Atlantic interviewed live on Fox 45 News. This segment of the 
show has an estimated audience of 21,242. WBFF, channel 45, is a Fox-affiliated television station 
Northeast located in Baltimore. 


ROGERS 


21200 Listenership 


St. Paul Winter Carnival 


• St Paul, MN 


2/3-5/2011 


JTB will share a booth with JMO, a Jamaican organization, to promote winter and summer business 
to Jamaica. This is an annual event and is the only one of its kind in N.A. with a following of a very 
Midwest diverse demographic! 


McDermoth 


300000 Consumers \ 


OSSN Luncheon (Outside Sales Support Network) 


Atlanta, GA 


2/3/2011 11:00 


South Opportunity to update agents who are home-based. 


Christie 


30 Agents 


Dreams & Destinations Caribbean Night 


Ashburn, VA . 


•■- ■ : ' ; 
2/3/20110:00 


. Dreams & Destinations travel agency has invited Jamaica to be the featured destination at this 
. .; Caribbean Night event which will host couples who are interested in booking a wedding and/or • 
honeymoon package to Jamaica. Sandals and I Beaches is the featured resort. Estimated 5 couples to 
Northeast be in attendance. . ^ ~ . 


- "' -. : ' -v ' ' '" 
Rogers 


; ■ 10 ^Consumers . " 


AAA Pomona Travel Show 


Pomona, CA 


2/4/2011 0:00 


West Opportunity to showcase the destination to the agency's clients. On-site booking will be available. 


Holland 


1400 Consumers 


Raltimore Bridal Showcase ' 


Baltimore, MD 


. . 2/5-6/2011 


Northeast Annual bridal show which provides an opportunity to promote this popular niche market. ' 


Rogers, 


3000 Can&umf*r<i 


North Carolina Sales Call Blitz 


NC 


2/8-10/2011 


South Sales call blitz in Charlotte, Greensoro and other smaller surrounding cities. 


Christie 


32 Agencies 


Midwest Sales Call Blitz - Secondary cities 


. Michigan ; 


2/9-10/2011 


•£., Hotel reps will join the JTB on a sales call blitz to update agents on the destination in the secondary 
. : Midwest cities of Michigan. " ' : . , / 


Mesquita . 


. 13 Agencies 


Vero Beach Travel Professionals Trade Show 


Vero Beach, FL 


2/9/2011 0:00 


South Annual travel show presenting opportunity to promote the destination. 


P Wright 


120 Agents 


AAA Travel Brandon Caribbean Evening ' . ■ 


Brandon, FL 


2/9/20110:00 


Participation with Sandals and Pleasant Holidays in a Caribbean evening to showcase destination , 
South Jamaica to the residents of Brandon. 


Wright ' . . 


35 Consumers ~ 


Boston Globe Travel Show 


Boston, MA 


2/11-13/2011 


Annual travel show which is the no. 1 consumer show in this territory. JTB will be prominently 
Northeast featured in order to promote the destination. 


Woolcock 


18000 Agents-Consumers 


Seattle Golf Show - : 


Seattle, WA 


. 2/11-13/2011 


Annual golf show which attracts approx. 10,000 consumers each year. JTB will partner with 
, :;Southwest properties that have golf facilities and collateral will be distributed. 


Holland . 


**. 10000 Consumers , ' 


Travel Showcase Premier 


Dedham, MA 


2/16-17/2011 


Participation in this first annual consumer show. JTB will share a booth with Travel Impressions and 
Superclubs and a half-hour presentation in a state-of-the art cinema located at an upscale Mall. 
Northeast Colpitts Travel will accept on-site bookings at this show. 


Woolcock 


5000 Consumers 


Liberty Travel Buzz Night ' ■ v < - - - v 


- ; New Hampshire, Rl 


2/16/2011 0:00 ' 


, ■ JTB wilLparther with SuperClubs to co-sponsor a Jamaica Night to update agents on the Jamaica 
Northeast product. " „ .' ' .•.*■..•'■ . - ' '•" ; '• ■ .'" . •. ; ..■ ' ' 


. Woolcock 


45 Agents \ ; 


1 ihprtv Travpl Ru7? Ntoht 


Brooklyn, NY 


2/16/2011 0:00 


JTB has been invited to sponsor a Jamaica Night and will partner with SuperClubs, Sunset Resorts, 
Northeast Jewel Dunn's River and Air Jamaica to promote the destination product. 


Sinclair/Dobson 


60 Agents 


Miami International Boat Show y ' 


Miami Beach; FL 


2/17-21/2011 


' " South Opportunity to highlighUamaica as a premier cruise and sport fishing destination. 1 


Wright 


1500 Consumers 


Jamaica Evening with TANQ (Tvl Agts of Nassau & Queen Cty) 


Queens, NY 


2/17/20110:00 


JTB will partner with SuperClubs tu update the membership of TANQ on the destination product. 
Many of the members are home-based so this event presenta a great forum to reach them and at 
Northeast the same time strenghen the JTB's partnership with this regional travel agent organization. 


Sinclair 


50 Agents 


Kansas City Golf Show " - i . 


Overland Park, KS 


2/18-21/2011 


Midwtst Annual golf show which attracts a large audience. 


Bucknor : 


5000 Consumers 


Golfweek Golf est 


Tampa, FL 


2/19-20/2011r ^ ^J 1 ^ South Annual event provides opportunity to promote this niche market. 


Wright 


1500 Consumers 


Travel Plex/Majestic Travel Passport to the World 


St. Louis, MO 


CC, '.Q\ » ' * Great consumer show which attracts an eclectic mix of brides-to-be, families and adventure-seeking 
2/19/2011 0:00, ,^ Midyjest, travellers and provides opportunity to promote the destination. 


Bucknor 


, .500 Consumers • 


2011 AAA Arizona Travel Show 


Phoenix, AZ 


2/19-20/2011- ' 


'. i ^,13 ' u -fr 8 wl " ta ^ e a 00010 at this consumer event which attracts a large audience which will have on-site 
Southwest booking capability. 


Rose 


10000 Consumers 


AAA Mid-Atlantic Caribbean Event. 


Alexandria, VA 


2/19/2011 0:00 


Northeast Consumer event presenting opportunity to showcase the destination. 


Rogers' . , 


70 Agents-Consumers 



Page 1 of 8 



JAMAICA TOURIST BOARD - USA 
CALENDAR OF ACTIVITIES 
FEBRUARY 1 - JULY 31. 2011 



ACTIVITY 


LOCATION 


DATE 


REGION RATIONALE 


RESPONSIBILITY 


TARGET QTY TYPE 


"Your Valentine Love Affair" 


Miami, FL 


2/19-20/2011 


South Consumer event provides opportunity to network with the Diaspora and various consumer groups. 


JTB team 


600 Consumers 


North Florida Travel Expo 


Tallahassee, FL 


2/19/2011 0:00 


South Opportunity to promote the destination to consumers in this north Florida area. 


Wright 


2000 Consumers - 


JMO - Jamaica Minnesota Organ. - Black History Celebration Wk 


Minneapolis, MN 


2/20-27/2011 


JTB will join JMO and Insight Media in celebrating Black History month with a staging of trade 
Midwest symposia, community meetings and a range of diaspora events. 


McDermoth 


500 Consumers 


Georgia Bridal Show 


Charleston, SC 


2/20/20110:00 ; 


Opportunity to promote this niche market to hundreds of brides seeking information oh 
South destinations^ .' .. . ■', '; ' . - . ; 


Christie 


' ' 200 Consumers. 


Riverton Bridal Show 


Hudson, Wl 


2/20/2011 0:00 


Great opportunity to promote the wedding/honeymoon market to this group of brides-to-be 
Midwest interested in a destination wedding. 


McDermoth 


1200 Consumers 


Sales Call Blitz ' : •■■ •• 




2/22-24/2011. 


South Sales call blitz in the cities of - Huntsville, Birmingham and Montgomery- 


Wright; 


- ' 30 Agencies 


Sales Call Blitz 


AL 


2/22-24/2011 


South Sales call blitz in the cities of - Huntsville, Birmingham and Montgomery. 


Wright 


24 Agencies 


12th Annual UCLA Travel Fair . • • > - 


Los Angeles, CA . 


2/23/2011 0:00 - 


Opportunity to promote the destination at this Fair Which is opened to students, faculty, and staff of 
West UCLA. . V, \ . V-' ' : 


Holland . 


1000 Consumers 


Destination Training - Tzell Travel 


New York, NY 


2/24/2011 0:00 


Train and update agents on the destination with the focus on resorts that cater to a high-end 
Northeast clientele. 


Sinclair 


75 Agents 


The New York Times Travel Show 


New York, NY •;• ? 


• . 

2/25-27/2011 


5 . this annual event attracts a large.numbe.r of attendees (approx 18,000) and with a booking engine 
- * . on-site, consumers will be able to complete travel arrangements. The JTB will showcase destination 
Northeast Jamaica with the support of ourtourism partners. . ' ; 


Sinclair/Dobson/Se 


18500, Agents-Consumers 


19th Annual Travel Extravaganza 


Fort Bragg, NC 


2/25/2011 0:00 


South Opportunity to promote the destination to this military community of over 170,000 residents. 


Christie 


4000 Consumers 


Georgia Bridal Show, 


Savannah, GA ■[ ' , 


2/27/2011 0:00 


Opportunity to promote this niche market to hundreds of brides seeking information .-: ; >. 
South destinations. . v.'.'.' .." - . ; 


Christie - , 


:. 300 Consumers 


Midwest Sales Call Blitz - Secondary city 


Illinois 


2/28-3/4/2011 


Hotel reps will join the JTB on a sales call blitz to update agents on the destination in the secondary 
Midwest cities of Lllinois and Indiana. 


Bucknor 


6 Agencies 


AAA Travel Show , r . " ;. 


Columbus, GA 


" 3/1/20110:00.' , 


' " This is a consumer show hosted by AAA Travel and will provide a great opportunity to promote the 
South destination product. • ■ . • - ' . . ' . .', • .. 


Christie : . 


, ; • 300 Consumers: 


OSSN Home Based Travel Agent Forum 


Us Vegas, NV 


3/3-4/2011 


Sponsored primarily by the Outside Sales Support Network (OSSN), this event provides an 
West opportunity to meet one on one with home based agents. 


Rose 


1500 Agents 


Golfweek Golfest 


, The Villages, FL: . ' '• 


3/4-5/2011 


,, .South Opportunity to promote this niche market. 


Wright . " . 


! ': 1500 Consumers k 


AAA Southern New England Travel Marketplace 


Boston, MA 


3/4-6/2011 


JTB will share a booth with Travel Impressions at this annual show where on-site booking will be 
Northeast available. The nonstop service on JetBlue from Boston will be promoted. 


Woolcock 


17000 Consumers 


Twin Cities Food & Wine Experience 


Minneapolis, MN 


3/5-6/2011 


*.,. Annual event with opportunity to showcase Jamaica's rich cuisine to an adult clientele that is trendy 

and passionate about new fobd experiences. JTB will partner with JMO, a non-profit Jamaican ' 
■ ',■:.. . Midwest organization. ' ''. ■'' ; ;" 


McDermoth 


: : '. \ 30000 Consumers. - . 


KLUV World Tour Trade Show 


Dallas, TX 


3/6/2011 0:00 


This event is hosted by Sharon Carr Travel in partnership with CBS Radio in Dallas. On-site booking 
West will be available and will therefore provide an excellent opportunity to promote the destination. 


Rose 


1500 Consumers 


Jamaica Webinar ' ; ' . •_' ". 


South' Dakota & Nebrask; 


3/7/2011 0:00 


This 'seminar' will be conducted via the web (webinar) to agents in South Dakota. These agents 
Midwest would not normally be reached during sales calls. - K 


McDermoth 


Agents " . 


Funjet Vacations 2011 Summer Product Launch 


Dallas, TX 


3/7/2011 0:00 


Southwest JTB will showcase the destination while supporting our tour operator partner. 


Rose 


350 Agents 


Midwest Sales Call Blitz - Secondary cities , ; 


Nebraska 


3/8-11/2011 


Hotel reps will join the JTB on a sales call blitz to update agents on the destination in the secondary - 
Midwest city of Nebraska - Omaha, Lincoln, etc' • .■" ; : 


McDermoth 


, ; 24 Agencies 


Funjet Vacations 2011 Summer Product Launch 


Houston, TX 


3/8/2011 0:00 


Southwest JTB will showcase the destination while supporting our tour operator partner. 


Rose 


350 Agents 


Massive Travels Caribbean Night 


, Brooklyn, NY 


3/8/20110:00 


Opportunity to partner with this very proactive agency seeking to engage clients at a strategic time 
Northeast (tax refund season). Ideal time to garner some business for the spring break period. - 


Dobsoh 


300 Consumers v\ 


Funjet Vacations 2011 Summer Product Launch 


San Antonio, TX 


3/9/2011 18:00 


Southwest JTB will showcase the destination while supporting our tour operator partner. 


Rose 


130 Agents 
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JTB will promote the destination to a diverse set of persons on the military base e.g. young families, 






Passport to Travel Show 


Inint Race* 1 Pwic-Mrfhnn 

juilil uojC LCWIj IVIV#V*I Iwl ' 


3/9/2011 0-00 


West active duty singles, retirees, reservists etc. 


nuildfiu 


18000 Consumers 


Destination Training - AAA Travel 


^iiicagL// it- 


3/10/2011 0-00 


Midwest Train and update agents on the destination product. 


Ri \r*\/Y\fw 
DULKnOT 


10 Agents 


uesiinaiion i raining - American express riaiinuro/L-eniuriun uir ■ 


Atlanta GA 1 ■ 


3/10/2011 0-00 


1 South Train and update reservation agents at the call center for American Express (Travel Dept) 




120 Agents 


rUHJCl Val-aLIUflo jUIHIIICJ rlUUUI.1 UdUllUI 


Austin, TX 


3/10/2011 0:00 


Southwest JTB will showcase the destination while supporting our tour operator partner. 


Rose 


ou Agents 


UDerty i ravei Jamaica upaaie-HUbi ruiMtu 


Npw Vnrle IMV ■ . 


3/11/20110-00 


Northeast The Liberty travel managers from various locations will be updated on the Jamaica product. 


Sinclair 


12 Trade 








JTB will sponsor this concert which will feature Jamaican visual artist and vocalist, A.J. Brown with 












livp mil sir rnnrprt of reff£a£/iaz2 militarist Fufypnp Grpv lamaira will hp mpntinnprl nn 1 rar^in 












annnunrpmpnt^ with pxoosurp on thp WDNA RR Q FM u/phcifp ac u/pII ac cianaop anrl lamaira Inon 

ainiuui ii«ci i ici i ij v,Apwju i \~ w 1 1 li ic *v \j i \r\ ouiV i ivi vvcusiic aj wcii els sigiidgC aliu Jdlllal^d IUKU 












in all pxtprnal marketinf? i.e newsDaoer radio fivers ptc An unsratp mn^umpr anH raHin anHionra 

hi an caici iiai 11101 f>^« • * w^^afjw i, >quiv^ iiy^ij^j ^l^. m 1 uuoloic ^Ull^lJlilwl ailvi IoUIU oUUIcllLC 






GnA Art C* nnrArt 

rine mi i concert, 


Miami, FL (WDNA Jazz Gc 


3/12/2011 0:00 


National is expected. 


Willis 


100 Consumers 








JTB will share a booth with Travel ImDressiorts at this first annual rnn^nmpr ^hnu/ whirh will foatnro 

J 1 U Will, IQI C M MvwVti vviuii 1 1 frfffSf t Jjlvl u D V llllj III^L OlltlUai ^UlldUllld ^1 1 \J W Wl 1 Ivl 1 Will 1 cd IU 1 w 






AAA Kls\r+Kai*n Moui Pnalanrl Tra\/Qi QhntAi 

mmm nionricrn new cngioiiu 1 idvci diiuw 


Manchester NH 


3/13/20110:00 ■ 


; Northeast direct booking capability through AAA agents present. 




v 1500 Consumers 








Live radio broadcasts from Jamaica resorts and attractions. The goal is to encourage Jamaica 












residents as well as the wider public listening to Caribbean radio and reading Caribbean 












publications, to travel to Jamaica. Some journatlists affiliated with publications and who have been 






uiasporx ivieoid oroup ■ HdUIC)/ WcWbpdpci/ 


t^inoctnn ft Mnntppn Rav 


3/14-19/2011 


National invited, will write follow-up articles on Jamaica on their return to the U.S. 


Willis 


10 Consumers 








1 I .' jtb will partner with Ports Authority of Jamaica in presenting Destination Jamaica as the premier 






cruise snipping iviiarni _ , . t 


Miami Rparh Fl 


3/14-17/2011 f 


> South cruise destination in the Caribbean. Audience will be a combination of trade and consumers.' 


nail/ Wl Iglll 


xuvuv Agenis-v-onsumers 


Jamaica Webinar 




3/14/2011 0-00 


Midwest Seminar will be conducted via the web to agents in the secondary cities of Minnesota. 


ivlLL^CTlIlUin 


Agents 


Funjet Vacations 2011 Summer Product Launch 


UKianoma city, un 


Of X*t/ 4UJ.J. t/.lA/ " 


£m ithijuaet ITR vjuill chnuura^P thp Hptfinatinn whilp <tmnrtrtina'rntr tmir nnaratnr narfnar 
ouuinwcil j i d win m luwLdsc ii ic vJcaLu laitui i wiiiic juppui ting uui iuui upci ctiui ^Jarincr.- 


Rose 


125 Agents 








Hntpl rpnc will ioin thp JTB on a salps call hlit7 to unrlatp appntc nn thp Hpctinafinn in tho cornnrlan/ 

i iuici i j win jwiii nit -t i vii m jdicj wan un vx lu uuua ic agci i ia \j \ i vi ic ucilii Idliui I III ll ic JCKjltUdl y 






IVMuWeSi oalcs Call Dlll£ - jcLUuUdry uuea 


XA/icrnnsnn Wmnpsnta A 

VviJV'wiidUii^ ivniiiiCv»v ia u& 


3/15-18/2011 


Midwest cities of Minnesota, Indiana and Wisconsin - a total of 13 cities. 


IV! r r^o r rrirtt K / ml p c n i 

IVtUL/CI IIIUlll/ IVICSLf I 


58 Agencies 


Destination Training - GoGoA/Vorldwide Vacations Res Centre 


iviannaican, 1st . 




Nnrthpa^t Train and uodate reservation agents on the destination oroduct 


Sinclair • .*^ r 


7 Agents 


rUnjei VaCallOni ZUJ.J. jUlTllTltir rlOUUtl LaUriLil 


JMci nidi i, i a 


3/15/2011 0-00 


Southwest JTB will showcase the destination while supporting our tour operator partner. 


Rose 


60 Agents 


Funjet Vacations 2011 Summer Product Launch ' . 


■ T\/)ar TY 

.1 yicr, 1 A f . 


^/Tfi/5011 0*00 


' *-^mithwp*t" JTR will showcase the destination while sUDDOrtine our tour onprator nartnpr \'/ 


Rose ■ 


60. Agents 








This annual show is the most heavily attended one of its kind in Southern California. Supported by 












both consumers and travel agents, it features informative panel discussions covering important 






Los rtngeies i imes t ravei ct Huvcniure jiiuw 


1 nc Anoplpc f~A 


3/19-20/2011 


Southwest travel issues and offers advice to consumers. 


Hnlland/Rncp 
i luiiai iu/ nusc 


-diuuu Agents- consumers 








Hotel reps will join the JTB on a sales call blitz to update agents on the destination in the secondary 






iVIIUWeSi jalca V-dll DHtt * jcCUnudry tlllcS 


C. Haknta Inwa Nphrack; 


3/22-25/2011 


C- Midwest cities of Cincinnati, OH and Covingtoon/ KY 


MpSrtliita /Ri jrlcnnr - 
ivicAv^uiia/ DULftnuf 


■ ' ->/, . . 
. 24 As^^cies „ 








JTB continues the sales call blitz with the support of our hotel partners to update agents in the St. 






Midwest Sales caff Blitz 


1 m lie tiAtil 
it. LOUIS, IV1IN 




Miriwptt Lou'k and mptroDolitan area 


duck nor 


32 Agencies 


Destination Training - GbGp Worldwide Vacations; 


■ r^rlanHn CI ' " ' " 


3/22/2011 O'OO 


" South Train and update reservation agents on the destination product. • \ * ~ 


VA/rioht ■ " 
VVIIgilL 


6 Agents 


CnnfU ^irAlina Co lac fade Hi it-* 

oouin caronna saies cans diuz 


SC 


3/22-25/2011 


South Sales call blitz in the cities of - Greenville, Columbia, Charleston and the surrounding cities. 


fhristip 




AAA TKAVfcL bnUWCAbt- - 


CnftnafiolH hAA 
jpririgiiciu, IVIM.v 


3/23/2011 0-00 

•Jf XWXX v*W 


Northeast Annual travel show which features 1 on-line booking capability to consumers attending the show. 




5000 Consumers • 


uesiinaLiun i raining runjet vaLainjm 


Orlando FL 


3/24/2011 0:00 


South Train and update reservation agents on the Jamaica product. 


Wright 




Destination Training - Funjet Vacations 


V^lldflUU, rL ^ 


3/24/2011 0-00 

*J / X*T/ ^vXX w • W 


- South Train the update reservation agents on the destination^product. 


Wright 


•J 3/> Arrange- 

lay Mgenxs 








JTB will co-sponsor the opening night reception of a 6-week run play "Jamaica Farewell". This will 












be a golden opportunity to bring Jamaica to the forefront of the minds of this target audience with 






"Jamaica Farewell" at Falcon Theatre 


Burbank, CA 


3/25/2011 0:00 


West great disposable income. 


Holland 


250 Consumers 








Hotel reps will join the JTB on a sales call blitz to update agents on the destination in the secondary 






Midwest Sales Call Blitz - Secondary cities 


' Iowa ' : 


3/29-4/1/2011 


Midwest cities of Iowa City and Des Moines. 


McDermoth 


16 Agencies 








Opportunity to participate in Caribbean Flying Adventures Trade Show and showcase the new Ian 






Sun N Fun Aviation Trade Show 


Lakeland, FL 


3/29-4/3/2011 


South Flemming Intl Airport. This event is the second largest aviation event in the world. 


Wright/Shakes 


170000 Consumers 
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Maine's Travel & Adventure Expo . 


Bangor, ME 


4/1-3/2011 


This is the first event of this kind being held in Bangor but promises to be a good annual consumer 
Northeast event. SuperClubs will be one of the suppliers along with JTB. 


Woolcock 


5000 Consumers 


JTB/Golden Krust Bakery - "Jamaica Spring Escape" Promotion 


New York, NY 


4/1-30/2011 


Customers of this bakery will be invited to sign up for a vacation stay giveaway at Sunset Resorts (6 
days/5 nts) for two. This promotion will focus on all Golden Krust locations in the tri-state NY area 
which sees at least 600,000 customers per month. This chain averages a million customers a month 
Northeast throughout all their 120 locations in 9 states. 


Dobson 


600000 Consumers 


Majors Travel Consumer Expo 2011 


Staten Island, NY 


4/3/2011 0:00 


Excellent opportunity market Destination Jamaica and promote spring/summer travel directly, to 
this agency's clientele. Over 700 attendees are expected as the event grows each year. The ; 
Northeast organizers are targeting singles, couples and families which is also Jamaica's target market. 


Dobson 1 


700 Consumers ; i 


GoGo Worldwide Vacations Showcase 


Boston, MA 


4/4/2011 0:00 


Annual trade show series which provides opportunity to share information on the destination to 
Northeast GoGo's top producing agents. 


Woolcock 


250 Agents 


Travel Impressions 2011 trade Show Series . ■ 


Charlotte, NC 


" 4/4/20110:00 


, Annual tour operator trade show series which is supported by JTB and the opportunity seized to , 
South update travel agents on the destination. 


"Christie : 


135 Agents ." " , 


JTB West/Southwest Spring Seminar 


Denver, CO 


4/4/2011 0:00 


West Spring seminar to update travel agents on the destination product. 


Holland 


80 Agents 


Jamaica Webinar 


West Pennsylvania & Ohi 


4/5/20110:00 , 


; This 'seminar' Will be conducted via the web (webinar) to agents in these cities. These agents would 
. Midwest not normally be reached during sales calls. 


Mesquita 


85 Agents 


ASTA Mid America Annual Travelfest Shows 


Cleveland, OH & Pittsbun 


4/5-6/2011 


This show is the first of its kind sponsored by ASTA and they are expecting over 800 agents to 
Midwest participate from Cleveland, Pittsburgh and the surrounding areas. 


Mesquita 


850 Agents 


Travel Impressions 2011 Trade Show Series "'. ■". 


Atlanta, GA ' 


; 4/5/2011 0:00 


- .' '• Annual tour operator-trade show series which is supported by JTB and the opportunity seized td • - 
South update travel agents on the destination. y ' , .- , 1 '„.'■-■' ; r 


Christie - 


135 Agents ■ ■ 


JTB West/Southwest Spring Seminar/Presentation 


Phoenix, AZ 


4/5/2011 0:00 


Southwest Spring seminar to update agents on the destination product. 


Holland 


80 Agents 


Destination Training - Apple Vacations 


Newtown Square, PA 


4/6/2011 0:00 


Northeast Train and update reservation agents on the destination product. 


Senior *. < ! . 


70 Agents 


Destination Training - GoGo Worldwide Vacations 


Richmond & Virginia Beai 


4/6/2011 0:00 


Northeast Train and update reservation agents on the destination product 


Rogers 


10 Agents 


Pittsburgh Travelfest . V 


Pittsburgh, PA- ' . \. 


4/6/2011 0:00 


' This event is being sponsored by ASTA for the first time to reach agents in Western Pittsburgh and 
Midwest JTB will host a booth to promote the destination. . . 


Mesquita 


200 Agents 


Travel Impressions 2011 Trade Show Series 


Ft. Lauderdale, FL 


4/6/2011 0:00 


Annual tour operator trade show series which is supported by JTB and the opportunity seized to 
South update travel agents on the destination. 


Wright 


135 Agents 


JTB West/Southwest Spring Seminar/Presentation . ; . 


Inland Empire, CA 


, 4/6/2011 0:00 


. West Spring seminar to update agents on the destination product. 


Holland . 


; ''- . 80 Agents 'i \v"i 


Jamaica Night - Transfiguration Episcopal Church 


Silver Spring, MD 


4/6/20110:00 


Opportunity to address members of this church, some of whom are already booked for a group trip 
Northeast to Jamaica. 


Rogers 


100 Consumers 


Destination Training -: Travel Impressions ' . ; - ; ; 


- Bethlehem, PA '\ 'C 


4/7/20110:00 


Northeast Train and update reservation agents on the destination product. - 


Senior 


:■■ 100 Agents ; 


Destination Training - Greenbelt Travel 


Greenbelt, MD 


4/7/2011 0:00 


Northeast Train and update agents on the Jamaica product. 


Rogers 


12 Agents 


Destination Training - Liberty Travel ■ 


New York, NY 


4/7/2011 0:00 


Northeast Train and update new reservation agents on the destination product.' . '■■-'■. 


Sinclair „ ; 


' , 20 Agents' .. " 


Travel Impressions 2011 Trade Show Series 


New Orleans, LA 


4/7/2011 0:00 


Annual tour operator trade show series which is supported by JTB and the opportunity seized to 
South update travel agents on the destination. 


Wright 


135 Agents 


Destination Training -.Travel Impressions 


. Farmingdale, NY 


4/12/2011 0:00 , 


. Northeast Train and update reservation agents on the destination product. 


Sinclair 


; ." 30 Agents , ., 


GoGo Tours Top Travel Agent Trade Show 


New York City, NY 


4/13/2011 0:00 


Northeast Opportunity to promote the destination product to GoGo's top accounts. 


Sinclair 


250 Agents 


TASC Monthly Meeting - Jamaica Evening Presentation • 


Holbrook, NY 


4/13/2011 0:00 


"Opportunity for JTB to update the Travel Agents of Suffolk County (TASC). membership - one of the 
oldest Long Island travel agent associations. Many of the agents are home-based so this will be a 
? 'Northeast 'great forum to reach-these agents and thereby strengthen the JTB's partnership with TASC 


Sinclair 


40 Agents ; ' - ' 


Cruise3Sixty 


Ft. Lauderdale, FL 


4/14-18/2011 


South This is an annual cruise show which attracts a large audience with a mix of trade and consumers. 


Hall/Wright 


30000 Agents-Consumers 


John Hancock Sports & Fitness Expo ".'*.' 


, Boston, MA . , 


4/15-17/2011 e 


v Large consumer show leading up to the famous annual Bostbn Marathon event. This expo is also 
Northeast used to' promote Jamaica's Reggae Marathon scheduled for December in Negril. , 


Woolcock 


80000 Consumers 
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GoGo Worldwide Vacations Showcase 


Richmond, VA 


4/18/2011 0:00 


Annual trade show series which provides opportunity to share information on the destination to 
Northeast GoGo's top producing agents. 


Rogers 


250 Aepnts 


JTB West/Southwest Spring Seminar/Presentation 


Dallas, TX 


4/18/20110:00 


Southwest Spring seminar to update agents on the destination product. 


Rose 


100 Affpnts 

ivw ng^ciiw 


Rochester Travel Professionals Annual Trade Show 


Rochester, NY 


4/18/2011 0.00 


A large percentage of home based agents attend this show which presents a great opportunity to 
Northeast reach this group under one roof. 


Dobson 


fif) Aaonfc 


Rochester Travel Professionals Annual Trade Show 


Rochester, NY 


4/18/20110:00 


A large percentage of home-based agents attend this show which presents a great opportunity to * 
Northeast reach this group under one roof., ; . ' •' --"} 


Dobson 




JTB West/Southwest Spring Seminar/Presentation 


Ft. Worth, TX 


4/19/2011 0:00 


Southwest Spring seminar to update agents on the destination product. 


Rose 


11C Aoctnts 


Destination Training - Best Travel «- 


Elk Grove Village, IL . 


4/20/20110:00 


... Midwest Train and update agents on the destination product. 


Bucknor 




JTB West/Southwest Spring Seminar/Presentation 


Houston, TX 


4/20/2011 0:00 


Southwest Spring seminar to update agents on the destination product. 


Rose 




Destination Training - Apple Vacations - 


Elk Grove, IL 


4/21/2011 0:00 . - 


" Midwest Bi-annual training of the reservation agents at this tour operators reservation center. 


Bucknor 




SE Sales Call Blitz 


Orlando, FL 


4/25-28/2011 


South Sales call blitz of the Orlando city and its surrounding areas, followed by a seminar on April 28. 


Wright 


28 Agencies 


JTB West/Southwest Spring Seminar/Presentation 


San Diego, CA " 


4/25/2011 0:00 


West Spring seminar to update agents on the destination product. ■ . 


Holland 


100 Appnts 


r^nfin Tnuri Ton Travpl Aspnt TraHp 5how 


Syracuse/Rochester, NY 


4/26/2011 0:00 


Northeast Opportunity to promote the destination product to GoGo's top accounts. 


Dobson 


950 Acpntc 


JTB West/Southwest Spring Seminar/Presentation 


Irvine, CA 


4/26/20110:00 


West Spring seminar to update agents on the destination product. 


Holland 


. 100 Agents 


IRF/16th Annual Incentive Invitational Golf Tournament 


Las Vegas, NV 


4/27-5/1/2011 


Groups Annual premier event targeting major incentive travel buyers. 


Bullock/Dawson 


1000 Buyer 


Faith-RatpH nptfinatinn UndatP 


- Montego Bay, Jamaica ■ 


4/28-5/2/2011 


Groups Qualified planners will be invited to register and participate in this destination update on-island. 


Bullock 


£j ,r la 11 MCI 4 


JTB/Apple Vacations Fam Trip 


MBJ/NEG 


4/28-5/1/2011 


Apple's top agents in Wisconsin will be targeted to participate in this fam. The focus will be on new 
Midwest and updated hotel product and attractions in Montego Bay and Negril. 


McDermoth 


12 Agents 


ITR TraHp ^hnw/Prp^pntaHrth ' 

Jl D JL 11 CIUC Jl IWVV/ I 1 t jtl l | . 


Orlando, FL- -. 


: 4/28/2011 0:00 


South Dinner presentation to update agents on the destination product. 


Wright 


". RO Appnt*; 


Travel Haus Consumer Trade Show 


Souderton, PA 


4/29/2011 0:00 


Travel Haus, one of Jamaica's top producing travel agents in Souderton, will be celebrating their 
25th Anniversary, and will invite their clientele to a fun-filled evening. We will use this opportunity 
Northeast to promote the destination. 


Senior 


100 Consumers 


iFp«f /Houston Int'l Festival) Ani* 30-Mav 1 & Mav 7-8 


% Houston, TX 


4/30-5/1/2011 


:'••.*• This event takes place over two.cbnsecutive weekends starting the end of April (Apr 30-May 1 & 
May 7-8) and presents a tremendous opportunity to showcase Jamaica's culture i.e. cuisine, music, 
Southwest arts and crafts. ■ "f -'^ *■'""'//' 


Rose/Holland T V 


* 5 225000 Consumprv 


OSSN Trade Show (Outside Sales Support Network) 


Las Vegas, NV 


5/2-4/2011 


West JTB will partner with Travel Impressions and be one of four suppliers sharing a booth at this show. 


Rose 


1500 Agents 


Collaborate Marketnlace .' ■ ; \ 


Houston, .TX' r „ 


5/3-6/2011 


. , - 'National convention and meetings event where suppliers get the rvalue of pre-set appointments 
with pre-qualified planners, plus the opportunity meet all planners during a i trade show. Target 
Groups market - corporate meeting planners ■ . ' , 


Clarke 


» 500 Planners 


npctinatirtn Training - Orbit7 

LSC3LII IQIIV1 1 llalUHIfj VI Mil*. 


Campbellsville, KY 


5/4/2011 0:00 


Midwest Train and update the reservation agents at this online booking company. 


Mesquita 


75 Asents 


Midwest Sales Call Blitz "" . 


Minneapolis, MN 


5/4-6/2011 


" Midwest Joint sales call blitz with Sunset Resorts in the Minneapolis Metro area.. .. : - 


McDermoth 


. - 15 Agencies ' - \ 


Jamaica Minnesota Organization (JMO) Festival of Nations 


St. Paul, MN 


5/4-7/2011 


Midwest Support for this annual event with opportunity to network with the diaspora and other attendees. 


McDermoth 


20000 Consumers 


1 1TAA ft one Island Travel Aeents Assoc 1 Trade Show & Dinner 


East Northport, NY 


5/4/2011 0:00 - 


.Northeast Annual travel show hosted by LITAA. 


Sinclair 


300 Agents 


MiHwpct Travel Association Trade Show 


Bloomington, MN 


5/4-5/2011 


Midwest Opportunity to promote the destination. 


McDermoth 


100 Agents 


Midwest Sales Call Blitz 


Louisville, KY 


5/5/2011 0:00 


Midwest" Blitz of agencies in Louisville to update the trade on the destination. . 


Mesquita 


6 Agencies. 


Midwest Sales Call Blitz 


North Dakota 


5/9-13/2011 


Sales call blitz series in the city of North Dakota. 

Midwest 


McDermoth 


25 Agencies 


Jamaica Webinar - CANX 


North Dakota 


5/9/20110:00 


this 'seminar' will be conducted via the web (webinar) to agents in this state. These agents would 
Midwest not normally be reached during sales calls. 


McDermoth 


Agents • . 


Destination Training - MLT Reservation Center 


Minot, ND 


5/10/2011 0:00 


Midwest Train and update the reservation agents at this tour operator's reservation center. 


McDermoth 


210 Agents 


Destination Training -Centrury Travel 


Atlanta, GA 


5/11/20110:00 , 


■ South Train and update reservation agents on the Jamaica product. 


Christie 


12 Agents . 
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Support CTO in their effort to update trael agents on travelling to the Caribbean. This will be an 












opportunity to meet and interact one-on-one with agents in the San Jose/Silicon Valley area of 






CTO-Caribbean Goes West/Road Shows & Travel Agent Seminars 


San Jose, CA 


5/11/2011 0:00 


West California. 


Holland 


75 Agents 








; This event will be open to the employees, medical staff and the surrounding community. On-site 






North Shore Medical Ctr Multi-Cultural Fair .'*'■' ' 


Miami, FL - . ' 


5/12/2011 0.00 


■" South booking will be available by Island Expert Travel. 


Wright 


300 Consumers 


Destination Training - Sterling Brownell Travel 


Atlanta, GA 


5/13/2011 0:00 


South Train and update agents on the destination product. 


Christie 


7 Agents 


Macy's Travel Cruise & Vacation Expo 


Minneapolis, MN 


5/15/2011 0:00 


Midwest Annual travel and cruise show hosted by Macy's Travel. 


McDermoth 


1200 Consumers 








Tour operator annual trade show series which is supported by JTB and the opportunity to update 






Travel Impressions 2011 Trade Show Series 


Lombard, IL 


5/16/20110:00 


Midwest travel agents on the destination. 


Bucknor 


150 Agents 








Tour operator annual trade show series which is supported by JTB and the opportunity to update ' 






Travel Impressions 2011 Trade Show Series^ 


Independence, OH '.'» 


5/17/2011 0:00 , ; 


Midwest travel agents on the destination. .- 


Mesquita 


, - 78 Agents ' 








Support for our tour operator, MLT/United Vacations, in their marketing efforts and to update 






MLT Vacations Presents - United Vacations Trade Show 


Denver, CO 


5/17/2011 0:00 


West travel agents on the Jamaica product. 


Holland 


150 Agents 


IAGTO North America •' 


Monterey, CA, 


; 5/18-21/2011 , 


. Groups Int'l 'event targeted to golf tour operators who plan golf travel to the i US and Caribbean. 


Bullock/Dawson,, 


■;. 250 Trade : ."'. , 4 ' 








Tour operator annual trade show series which is supported by JTB and the opportunity to update 






Travel Impressions 2011 Trade Show Series 


Kansas City, MO 


5/18/2011 0:00 


Midwest travel agents on the destination. 


Bucknor 


120 Agents 


Jamaica Night - AAA Steelcroft 


Charlotte, NC : - 


5/18/20110:00 


South JTB will sponsor a Jamaica Night for the top selling agents at this travel agency. , 


Christie 


: ■ 10 Agents 


Destination Training - JetBlue Reservation Center 


Salt Lake City, UT 


5/19/2011 0:00 


West Train and update reservation agents on the Jamaica product. 


Holland 


70 Agents 








Opportunity tashowcase iJamaica i as the* ideal location for destination weddings in this market of 












"destination wedding seekers" looking specifically to book the Caribbean for their wedding and/or 






2011 Destination Weddings Expo 


Queens, NY 


5/19/2011,0:00 


Northeast honeymoon. 


Sinclair 


200 Consumers 


Travel Impressions Trade Show 


Houston, TX 


5/19/2011 0:00 


Southwest Annual tour operator show which will be used to update their top agents. 


Rose 


150 Agents 


Destination Training - AAA Travel - - -~ -■ 


Minneapolis, MN 


5/20/2011 0:00 


Midwest Train and update reservation agents on the Jamaica product. 


McDermoth 


30 Agents 








A webinar hosted by OSSN (Outside Sales Support Network) that will allow us to reach agents that 






Jamaica Webinar - OSSN 


Indiana & Kentucky 


5/20/2011 0:00 


Midwest are home based. 


Mesquita 


60 Agents 






■' , . -' ;'/ .... ■ - 


" • The Jamaica/USA Chamber of Commerce membership drive and business expo offering an 












. ' opportunity to network with the Jamaica Diaspora and the business community. Expected 


. ■ , ■ ... . ■ ■• 




The Jamaican Business Expo "' < " .* 


Dania Beach, FL ~. 


5/20-21/2011 


South attendance will be approx. 400 business professionals and 20 exhibitors. 


Willis/Wright 


420 Consumers 








One of two consumer events owned and sponsored by CT1 Media which owns the Hartford Courant 












and Fox CT TV. This is the first time that CT! Media will be hosting events of this scale and hopes 






Hartford Funfest 


Hartford, CT 


5/21/2011 0:00 


Northeast they will become annual ones, which would be good for the Connecticut market. 


Woolcock 


6000 Consumers 








JTB will show support for this event which will be under the patronage of the Consul General of H 






Reggae Jazz Fusion ; 


Ft: Lauderdale, FL - 


5/22/20110:00 / 


- South Jamaica, Sandra Grant-Griffiths. An excellent opportunity to reach the diaspora marked , 


Wright 


\ f 2600 Consumers 


Jamaican & American Assoc of Buffalo - 7th Annual Golf Tourname Buffalo, NY 


5/23/2011 0:00 


Northeast Opportunity to promote this niche market. 


Dobson 


220 Consumers 


CBS Radio Captain Morgan's Promotional ShoWv " ' 


Minneapolis, MN » 


5/23/2011 0:00, 


Midwest Pre-game event scheduled prior to the Minnesota Twins play-off. V \ \ 


McDermoth 


1000 Consumers . . 


JTB WEst/Southwest Spring Seminar/Presentation 


Oklahoma City, OK 


5/24/2011 0.00 


Southwest Spring seminar to update agents on the destination product. 


Rose 


100 Agents 


JTB West/Southwest Spring Seminar/Presentation ; 


Tulsa, OK 


' 5/25/2011 0:00 


■ Southwest Spring seminar to update agents on the destination product. 


Rose 


100 Agents " : 








This event will provide an exclusive opportunity for JTB to promote the destination to one of the 






One World Travel Mart 


San Francisco, CA 


5/26-29/2011 


West world's top outbound markets and one of the richest consumer groups in the world. 


Holland/Rose 


22000 Agents-Consumers 








' Meeting and incentive forum with one-on-one meetings between top MICE suppliers and key 






Meeting & Incentive USA Forum 


Palm Beach, FL • 


", 5/31-6/4/2011 


• Groups meeting and incentive buyers over a 4-day period. 


Bullock 


500 Buyer • 








Apple's top agents in the state of Illinois and it's surrounding areas will be targeted to participate in 












this fam. The focus will be on new and updated hotel product and attractions in Montego Bay and 






JTB/Apple Vacations Fam Trip 


MBJ/OO 


6/2-5/2011 


Midwest Ocho Rios. 


Bucknor 


12 Agents 
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JAMAICA TOURIST BOARD - USA 
CALENDAR OF ACTIVITIES 
FEBRUARY 1 • JULY 31, 2011 



ACTIVITY 


LOCATION 


DATE 


REGION RATIONALE 


RESPONSIBILITY 


TARGET QTY TYPE 


Greater Chamber of Commerce Reception 


Miami, FL 


6/2/2011 0:00 


The Greater Miami Chamber of Commerce will host a Consular Corps Reception and JT B will display 
South destination collateral to the business professionals who will attend. 


Wright 


155 Consumers 


"Evening time Jamaica" - Caribbean Heritage Month 


Ft. Lauderdale, FL 


6/3/2011 0:00 


JTB will attend and support this event which is being sponsored by the Venetian Arts Society. 
South Jamaica's culture will be showcased featuring coffee tasting, music and art. 


Wright 


40 Consumers 


Louise Bennet-Coverly Reading Festival 


- Ft. Lauderdale, FL 


6/5/20110:00 


Participation in a special program honoring the late Dr. The Hon.* Louise Bennett-Coverly under the" 
• distinguished patronage of the Consul General of Jamaica, Mrs. Sandra Grant-Griffith. Event will be 
. South held at the Broward County Regional Library. This event was also held on February 1 in FLL. 


Wright 


225 Consumers " 


GoGo Worldwide Vacations Showcase 


Raleigh, NC 


6/6/2011 0:00 


Annual trade show series which provides opportunity to share information on the destination to 
South GoGo's top producing agents. 


Christie 


250 Agents 


Liberty.Travel Buzz Night 


New York, NY . 


6/7/2011 0:00 


Northeast JTB will partner with Jamaica hotels to host a Jamaica Night and promote the destination product. 


Sinclair - 


-, , 70 Agents , 


ASTA - Midwest Chapter 


Columbus, OH 


6/8/2011 0:00 


Midwest A mini trade show consisting of three suppliers who will update travel agents on their product. 


Mesquita 


50 Agents 


GoGo Tours Top Travel Agent Trade Show . " 


New'Orleans, LA • 


6/8/2011 0:00 


.'•."South Great opportunity to showcase our tourism product to GoGo's top-producing accounts. 


Wright • 


200 Agents,. 


JAMEX (Jamaica Meetings Exchange) 


Montego Bay, Jamaica 


6/9-13/2011 


Groups Annual product update targeting meeting/incentive buyers globally from all market segments. 


Bullock/Clarke/Lew 


30 Incentive Planner 


CTO, Carnival at Sea Extravaganza : . 


Chicago, IL . 


6/10/20110:00 .. ■ 


Cruise event on Lake Michigan to honour past Presidents of the Chicago Chapter and to interact . 
Midwest with the top Jamaica travel and tour operator reps. 


Bucknor 


100 Agents 


Destination Training - STS Vacations 


Glen Burnie, MD 


6/15/2011 0:00 


JTB will partner with Sandals/Beaches and Sunset Resorts to train and update these reservation 
Northeast agents on the Jamaica product. 


Rogers 


30 Agents 


GoGo Worldwide Vacations Trade Show &' Reception 


Sacramento, CA 


6/15/2011 0:00 [' 


Opportunity to interface with and update the top producing agents ;of this valuable tour operator 
West partner on the Jamaica product. .. 


Holland 


250 Agents 


Destination Training - AAA Raleigh 


Memphis, TN 


6/16/2011 0:00 


South Train and update reservation agents on the destination product. 


Christie 


5 Agents 


Incentive Travel Exchange " \ 


Las Vegas, NV 


, 6/20-22/2011 . 


Annual ITE event in partnership with SITE, brings together pre-qualified incentive buyers and 
suppliers for scheduled appointments, networking functions and formal meal functions providing an 
Groups opportunity to build relationships and make connections to secure future programs. 


Bullock/Clarke , 


' ■ • ■ ' . V 
.,' 500 Buyer 


GoGo Worldwide Vacations Showcase 


Detroit, Ml 


6/20/2011 0:00 


Annual trade show series which provides opportunity to share information on the destination to 
Midwest GoGo's top producing agents. 


Mesquita 


250 Agents 


AIBTM , ; , 


Baltimore, MD - 


. 6/21-23/2011 1 


Groups Exclusive appointment event with qualified buyers from U.S, Canada and Europe 


Bullocks 


, 3000 Buyer 


Destination Training - American Express Vacations 


Atlanta, GA 


6/21/2011 0:00 


JTB will partner with Half Moon Resorts to train and update reservation agents on how to sell the 
South destination. 


Christie 


80 Agents 


Sales Call Blitz t ;.• - ' ' .; V- * "•- 


■ Atlanta, GA .•;." 


: ■ 6/22-23/2011 5 


, South Half Moon Resorts will join JTB on sales calls in the metro Atlanta area over a 2-day period. 


Christie • ., .- 


, 24 Agencies 


JTB/Apple Vacations Fam Trip 


MBJ/NEG 


6/24-27/2011 


Apple's top agents in the states of Southern Illinois and Missouri will be targeted to participate in 
this fam. The focus will be on new and updated hotel product and attractions in Montego Bay and 
Midwest Negril. 


Bucknor 


12 Agents 


Race to the Taste ' - 


Chicago, IL 


6/26/2011 0:00 


Large annual consumer event which attracts a huge number of participants. JTB will take a booth •" 
Midwest and promote the destination. 


Bucknor 


20000 Consumers ' , 


Tropical Tee on the Green-CANX, lack of sponsorship 


Atlanta, GA 


6/27/2011 0:00 


BMA (Benevolent Missions of Atlanta) a Charity, is put on by the Jamaica Diaspora to benefit 
Jamaican schools. "Putting Children First Golf Charity Event" gives JTB the opportunity to showcase 
Jamaica as a golf destination. JTB will sponsor hole refresments for Georgia's elite golfers at this 
South event. 


Christie 


70 Consumers 


Grace Summer Rhythms Promotion 


South Florida 


6/27-8/20/2011 


This promotion is an intensified marketing campaign geared toward enhancing brand exposure and 
creating a Call to Action. Radio promotions on HOT 105 FM and WAVS 1770 AM will reach South 
Florida's Urban/Caribbean market and will feature internet, newspaper and grass roots initiatives. 
South Prize trip to Jamaica courtesy of the JTB and Sunset Resorts will be offered to listeners. 


NOT APPLICABLE 


400000 Listenership 
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JAIViMICM IUUKDI DUMnL) * UjA 

CALENDAR OF ACTIVITIES 
FEBRUARY 1 - JULY 31. 2011 






ACTIVITY 


LOCATION 


DATE 


REGION RATIONALE 


RESPONSIBILITY 


TARGET QTY TYPE 








Funfillpfi mn<;iral host rinp on thp Mi^^i<;<;inni Riupr to rai^p fun He fnr x/nrim ic rharitiac in hmsin 

ruiiiiiicu, ii iU3ii>ai wuai uuc vii u ic 1*11331031^/^/1 imwci iu i auc iuiiu) iui vol iuuj tlldl ILlcs 111 J a 1 Halloa. 












ITR \Aiill nrnuirlp ^unnnrt anH infnrmatinn on thp Hpctinatinn nmriitrt tn nntanti-zl i/ic'it'mrc in A 

j i o win yji kjv iuc ju|j|/ui i aiiu iiiiui inaiiuii um ii ic ucsiiiianuii \J\ uuuil LU L/ULcil vtdl Vial LIU lb allU 






Jamaica Minnesota urbanization - rteggae on ine ruver 


Minnacnta IV^IM 

ivtini Jciuid, iviiN 




K/lirlwpQt rlia^nnra mpmhprc 


McDermoth 


400 Consumers 


rioriua Digndiurc priuai Mrrair 


1 diiipd, r l 


/ / -LU/ &U J.-L V.UU ' 


^mith Ohnortunitv to markpt thp destination' and ranturPthK nirhp market 


VA/rS rrKt 

wngni 


2000 Consumers 








1 ^th Annual Tpa Partu that ITR will simnnrt and ii^p thp nnnnrti mitv tn nmmnta tha Hactin^tinn m 

x j in m ii luai i ca r oi ly iiiai j i u win 3vi^j)^ui i aiiu use li ic uppui iui nty iu \Jl \Jlf IC/lc lilt? O cj 1 1 fid 11 Oil IO - 












tho rfiaenrtra attpnHino thit pupnt thpmprl { An Aft&tnnnn nffun nnH I nimhtor' faaturinn 
li ic UladpUf a aLLCi luing ii us cvciil iiicii icu r\i i r^j lci i iul/ii isj jufi Uf/U Luuyf/Lcr featuring 






Jamaica Cultural Alliance Annual Tea Party 


beveny niiis, la 


//lu/ZUll VJ.UU 


\A/aet irtAr/f*nmor^ion D^iii lo n 1 otiflc syff* nni Hi mninac Tama 
WcSX atAUr/COiTlcUldil r\dWlC U. LcWIS U| V^UUI iMJiiniiigi lallltr. 


Holland 


200 Consumers 


jioiMt i raoe bnow/rreseniation^CAiMA 


Boston, MA 


"7/11 /mi 1 o-nn 

// 1 J./ZU1 J. VJ.UU 


M/\rthafict ninnar nracAntatiAn t/^ imnatp aoontc nn the sipctiriatifin itmr4iirt 

rMonnedSi t/inner prtrieniaLit/n iu uiyudic agciio un nic ucsiiiidiiuii pruuuLi. * 


WOOlCOCK 


120 Agents ' 


Jamaica uuireacn uooin weuinar 


Michigan 


7/1 ?/oni 1 n-nn 


Mirfu/pcr \A/ohinar to infnrm anrl prltirafp hnmo hacpH aopntcwhn rannnt hp rparhoH nthankiic^ 
IVIIUWcbL VVcL/iIldl LU (iituiin aiiu cuuuaitr iiunic Udscu dgciio wnu LdilHUi Uc icaLIlcu UincrWISc. 


M esq u it a 


50 Agents 


jib nit i raoe inow/ rresenxation-i-AiNA 


Long isiana, iNT . 


//1Z/ZUJ.1 U.UU 


M/^r+hAact DinnAr r\rocpntatinn-tn i mriatP aopntc nn thp Hpctirtatinn nrnHi irt 


Sinclair . 


120 Agents 


ITD KIC Tt>^fla Cknui/Dracdntitinn fAMV 

j i b Nt i raoe bnow/rresentaiion-i»AiNA 


west urange, nj 


//13/ZUXl u.UU 


Mnr+kiaract' Dinnor nracant^tinn tn imsiato soontc nn tha nactinatinn nrnHurt 

ixunricdii iviiificr prcjcnidLiuii lu u|juciie agciiLo uu tnc ucbiiMdiiuii ljiuuuli. 


Senior 


120 Agents 


JTB Nt Trade snow/Presentation-LANA 


' rnnaaetpnia, ka . 


7/1 A 1 1 fi«IVi 

./ / m/zuxi xo.uu * 


fMOnnCd5I L/inilcr prcbcnidllUn LU UpUdlt: dgcilla UN lllc UcalllldllUll piUUULl. :t * 


Senior ' A ''■>■■ 


120 Agents 








Hnnnrf i mit\/ ff\ r IX R tn in tor art" utiith thp l^insiran riiacnnro f\n rlatial nnmantr laii^tt! n ♦ 1* a Ii w*-^ir"« 

wuLjuriuniiy iui j i d lu iiiicidL>L wun ine jdiiidiv.dii uid^uuid un ucvciupineriis wiinin me JafnaiCa 












[uuriiiM mausiry, j i d win Lu-auuiisur wun Jiuuin rruuuLuuna tnrcc \o) events in iMOrin rionaa 






Stoosh Productions Jamaica Events 


Broward County, FL 


"I HA 17/om 1 


Cm itK faatiirinfi miici^al tslant .fforn Ismaira 
OOUin Icdiurillg ITIUblLdl Lalclll II Ulll JdllldlLd. 


Wright 


2500 Consumers 


JTo ne Trade snow/Presentation-CAiVA 


oaitimore, iviu 


//lo/ZUll U.UU 


i>iorcned5i L/inncr prebcnidLiun tu upudLc dgcnib un liic ucbiindiiun pruuut.L. ■ t 


Rogers 


120 Agents ... 


jibiMt i raoe bnow/rresentation-v-AniA 


Tyson's Corner., VA 


7/iQ/ , 3nii n*nn 

// J.r7/ZUXJ. U.UU 


Mnrthaact Hinnor nrocpntatinn tn iinHatP aopntc nn thp rfpctinatinn nrnHi ir~t 
|>IUrincdbL L/inilCl picbCllLdLIUII LU UpudlC dgCllLa Ull LIIC UCbLII IdLIUII piUUUt.L. 


Rogers 


120 Agents 


JTB Southeast Trade Show/Presentation *, > 


Tarhpa, FL f: > " 


//iy/zuii u.uu 


oouin Lyinncr presenidiiun iu upudic dgenis un ine ucbiination prouucL. ^ 


Wright v 


60 Agents 


JTB Midwest Seminar/Reception 


5t. LOUIS, MO 


// iy/ zuii u.uu 


ivl 10 west Lfinncr prescniaiiun iu upuaic agents un tne ucsiinaiion prouuet. 


Bucknor 


110 Agents 


JTB Southeast Trade Show/Presentation 


Atlanta, 13A 


/ / zu/ ZUll u.uu _ 


' ' Cm . Hinnar nraeantatinn- tn i inn a to aoante nn tha noctinati nn nrn/li irt - ... 

3uuin ivinnci pr cacnidiiuii lu upudic dgcnid un me uoiindLiuii piuuuL.1.. 


Christie 


120 Agents 


JTB Midwest Seminar/Reception 


Chicago, IL 


//zU/zUll U.UU 


iviiawesi L/inner prescnidtiun lu upudic dgenis un ine ucsiinaiion pruauct. 


Bucknor 


125 Agents 


JTB Southeast Trade Show/Presentation 


rknvlnMA Kl^* 

Charlotte, NC - 


//zl/zUll U:uU 


oOUin uinner preseniaiiun iu upudic agents on ine uesiindiion prouuci;. 


Christie 


60 Agents 


JTB Midwest Seminar/Reception 


Detroit, Ml 


//21/zulX 0:U0 


Midwest Dinner presentation to update agents on the destination product. 


Mesquita 


100 Agents 


MPI World Education Congress (Wtt.) 


Orlando,; FL' 


"7/13 "jc/oni 1 
//Z3-ZO/ZUIX 


fZrAnnr Anntiol natuiAfLino/trano aupnt nnan tn thp natinnal momKai*chin nf IV71DI 

oroups Mnnudi iiciworiviiig/ li due cvcni upcii lu liic iidiiuiidi inciiiucrsiiip ur iviri. 


bullock ■ 


1800 Buyer ; 








i nia is an einniL. udscu uigdiii^diiun wricic ucicgdics dnu nicmucrs i ruin various ens piers ot in ine 






Kl A 1 A C"/"*^^ a A4>Lh A«*Hi4>tl ^nMt **-*n4> 'inn 

NAJAoCO 34tn Annual convention 


Detroit, Ml 




hA'in'iaiact 1 1CA narti^inatp ITR uuill nrnmnto thp Hpctinatinn 
IVllQWeSL UOM pdl LIL-ipdlC. J I D Will piUIIIULc IIIC UcSLIIldUUII. 


Mesquita 


110 Consumers 








1 j i o win panner wun reps 01 ine Mirpon Muinoruy ot Jdmditd 10 aggressively promote Jamaica s . 






- ' * \" . . . ; - • / ^ . ; , : -. ■' , . 






tltirrl intarnatinnal airnnrt.tno Ian Clammino Airnnrt tn attrat^t nritrata tat numaff tn n\/nnrinn/«n 

iniru inicrndiiuiidi dii pui i uic idii riciiiiniiig mii pui l, lu ditidLL pr ivdic jci uwners to experience 












la maira'c tm iricm nffprinc^ Thi^ will nrpcpnt an nnnnrtimifv tn alcn rpaph thp luvuru marmot 
Jd i lldllad o iuui lai 1 1 >ui ici ii igj. liiis win pi csci il di i uppui lui ii Ly lu.aou i caLll tile lUAUry indf Kel. 






2011 EAA AirVenture Oahkosh ._ : .. .1 


Oshkosh, Wl 


T /TC 31 /TA1 1 " 

7/25-31/2U11 


National uariDDean riying Moventures win assist at tne JiDuootn. 


McDermoth/Senior 


500000 Consumers ; 


JTB Midwest Seminar/Reception 


Minneapolis, MN 


7/7fi/7nii n-nn 

//ZD/ZUJ.J. U.UU 


k/liHu/pct ninnpr nrpepntatinn tn nnrfatp aopntc nn thp ti(*<tinatinn nrnHurt 

IVIIUWCSL L/IIIIICl pi CiCI ILallvi t Iv U|JUavc agctll3 \J*t IliC UCjIM laLIUI 1 \J\ v>uuL.C> 


McDermoth 


yu Agents 


JTB Midwest Seminar/Reception - ; i - ' 


Milwaukee, Wl . - 


7/07/7nii n-nft> 

, //.Z//ZU11 U.UU - 


hAirliAjact ninnAr nrocpntattnn tn imHatp ao&ntc nn thp Hpctinatinn nrnHiii^t 
IVIIQWeSt UlIIIiCl picacIlldLiUIl LU upUdLc dgCllLS Ull LIIC UCiLIf idtit/II piUUULl. 


McDermoth \ 


yu Agents 








An ouont tn itnn*atp a&pntc anH manai7prc frnm 1^ riiffprpnt I ihprtu Traupl ctnrpc in thp rooinn Thic 

Ml 1 CVCIll LU UpUdLC dgCI ILd dl IU Midi IdgCI 3 11 Vl II Ull ICI CM I LILFcI ly 1 1 dvcl ALU I cb III LIlC ICglUll. 1 Ills 












cnnncArehin ic nart nt A corioc anH cioniTiac ni ir chn\*/ nt ci mnnrt fnr 1 !kai*t\f /^nCn /Cli nttt fAntar 

sponsorsnip is pdii ui a bciics dim sigmiics uui snuw ui supput i iui liuci ly/oooo/riigni Lenteij 






ITP./I ihortu Trauol Rooinnal R1177 NitP 

J 1 D/UUCI ly 1 f dVCl lACglUlldl DUtt IlllC 


Allpntnui/n PA 


7/29/2011 0:00 


Northeast Jamaica's largest supplier of travel business from the NE. 


Senior 


73 Trade 








This is an annual event and this year JTB will share a booth with Signature Travel to showcase 






Dallas Bridal Show, . " " 


Dallas, TX 


7/30-31/2011 


Southwest Jamaica as the premier destination for weddings and honeymoons. 


Rose 


3000 Consumers 








This will be the 15th annual show for this group and will present a great opportunity to network 






Travel Agents of Tennessee Conference & Trade Show 


Memphis, TN 


7/30/2011 0:00 


South with these agents. 


Christie 


150 Agents 








The Embassy of Jamaica will host consumers to an Open House event as part of Jamaica's 






49th Annual Independence Celebration 


Washington, DC ■ 


8/4/20110:00 


Northeast independence celebrations. „ 


Rogers 


200 Consumers 
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